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Social Media
• This presentation is brought to you by APCUG’s Speakers Bureau

• A benefit of your membership in APCUG

• Your presenter is Judy Taylour

• Member of the Speakers Bureau

• APCUG Advisor – Regions 10, 11, and International

• President/Webmaster/Editor – SCV Computer Club in SoCal



What is Social Media?
• Websites, apps, and services that host a community of users 

and make it easy for them to communicate with one 
another using their computers, smartphones, or tablets.

• Being social and encouraging social interactions by sharing:
• Messages
• Information
• Pictures
• Videos

• Fun to learn about what friends have been doing

• Back in the day, it was exchanging letters

• Then came email
• Now you can write a single post



Social Media Used by Seniors



Social Media Used by Seniors
• 2018 Pew Institute study

• Why is this data important?
• When you select a social media platform you want to 

choose one or more that are used by friends and family and 
that are popular with your age group.



Why Use Social Media?
• Friends and family who want to stay in touch

• People looking for long-lost friends

• Hobbyists looking for others who share their interests

• Keeping up with the latest news and events
• Share opinions on those events

• Can interact with large numbers of people without 
interacting with each one personally

• Effective and efficient communication



Fact vs. Fiction
• False information thrives online

• Links to news stories, web pages, wild claims, and hoaxes that 
don’t seem right

• Someone posts the latest piece of misinformation and, 
seconds later, it can spread around the world.

• Going viral – circulated via social media to a large number of
people



Fact vs. Fiction
• Just because someone says something doesn’t make it true

• Fake news
• Outright lies
• Conspiracy theories
• Propaganda
• Biased News
• Opinions

• Read it before you share it

• Check it out before you share it



Fact vs. Fiction
• Always consider the source

• Verify with multiple sources
• Snopes
• Media Bias/Fact Check
• Truth or Fiction

• If someone questions it, remove it

• Bottom line – be careful about what you share on social media



What to Share & Not to Share
• Keep it

• Short
• To the point
• Casual
• All CAPS is still considered yelling

• Don’t get sloppy
• Use good grammar and punctuation
• Don’t have to use full sentences
• OK to use common abbreviations and acronyms
• LOL – BTW…..

• It’s not a blog post



How Often Should I Post?
• Social media creates communities

• To be a member you need to actively participate
• Wait too long between posts and people will forget about 

you

• Post too frequently
• Overbearing or annoying
• Wear out your welcome

• Facebook – once a week / few times a day

• Twitter – Several times a day

• Pinterest – Few pins a day



How Often Should I Post?
• Facebook - Take a look at the posts in your news feed

• Look at those friends whose posts you look forward to

• As opposed to those you get tired of reading

• The person who leaves you asking for more probably has the 
frequency



Posting Things That People Want to Read
• It’s not all about you ;-)

• If you only post about yourself, you might be Unfriended

• AKA keep your audience in mind

• Post things
• That are important to you and your friends
• That your friends and family want to know about
• Major life events
• Important news updates
• News about your spouse, partner, other family members
• Mutual friends 



Posting Things That People Want to Read
• Post things (cont.)

• Important news about other family members (with their 
permission)

• Mutual friends – start the chain by posting what you know 
and let your other friends pass it on to their friends

• Interesting thoughts – you’ve earned your opinions
• Links to news stores your friends will find interesting



Probably Shouldn’t Share Online
• Social networks are meant to be social

• Because everything is public you can do a lot of damage to 
yourself by posting something stupid
• Happens all the time
• Posting a picture of you holding a cigarette could be used 

by your insurance company to raise your health insurance 
rates.

• Same goes with content

• Do you want to get into an argument about something you 
posted?



10 Things to Avoid when Posting Online
1. Don’t post if you don’t have anything to say

2. Don’t pick a fight

3. Don’t post anything that could be used against you

4. Don’t post over personally information

5. Don’t gripe

6. Don’t post personal contact information

7. Don’t post your constant whereabouts

8. Don’t post rumors, hoaxes, and urban legends

9. Don’t post about people without their permission

10.Don’t post sensitive information



Commenting on a Post
• Do comment when input is asked or encouraged

• Don’t join if your comment is just a “Me to” or “You bet”

• Do comment if you have knowledge or useful information  to 
share

• Do join to support a friend—sometimes a comment can be 
like a virtual hug

• Don’t join a conversation just to cause trouble

• Do make a comment if you can move it forward, by providing 
additional information of viewpoint

• Don’t join just to hijack it in a different direction



Commenting on a Post
• Do comment when input is asked or encouraged



Reaching more people with a post



Share a Page



To Share or Not to Share
• You have a post on your page that you think your friends 

might find interesting
• Link to an informative web page
• Cute photograph or video
• Share the link with your friends (Twitter – retweeting)

• Do share what you think your friends might find interesting

• Don’t share what you know they won’t find interesting

• Do share items friends might not have seen

• Don’t share what you have seen several times



To Share or Not to Share
• Do share funny videos

• If they made you laugh, they will probably give your 
friends a laugh

• Don’t share what you haven’t independently verified

• Do share posts from friends and relatives, if they are relevant

• Don’t share photos of people who don’t want their pictures 
shared

• Don’t share any private information you know

• Ask before you share your grandchildren’s photos—make 
sure the location information has been deleted



Surveys…..
• Even if your best friend posts a survey, don’t participate

• Possibility of sharing too much information



When to Tag
• Tagging = identifying people in a picture that has been posted 

online

• Not everyone wants to be identified online

• Tagging a person makes the photo visible to all of that 
person’s friends—even if he/she doesn’t want to them to see it

• Tagging a person without permission can cause all sorts of 
problems

• Bottom line – Ask first before tagging



Facebook Notices via Email



Friend Requests



My Home Page



My Home Page



My Home Page



My Home Page



My Home Page



Settings
21 Selections



Settings



Notifications



Marketplace



Groups



Civic Engagement



Probably Shouldn’t Share Online
• Consider the Golden Rule

• When posting to social media, following the online golden 
rule: Post only about others as you would have them post 
about you. If you can’t say something nice, don’t say anything 
at all.

• As a wise friend once said….Don’t post anything on social 
media you wouldn’t hang on your front door for everyone to 
see. 



Privacy Checkup



Using Social Media Safely & Privately
• Is it safe to use social media?

• Like any website, posts on a social networking site can 
contain links to viruses, spyware…….

• Malware

• Spam

• Phishing

• ID Theft

• Robbery
• Don’t post that you are going to be out on a certain evening, 

or on vacation….
• Post your pictures when you return home



Using Social Media Safely & Privately
• Think before you click or tap

• Think before you post

• Don’t accept every friend request—decline the request

• Unfriend people whose posts you don’t like, agree with….

• Keep your contacts private

• Don’t download 3rd party apps

• Don’t play social games

• Don’t find that M that makes you a genius

• Trust your instincts



How Does Facebook Use your Information
• Personal information you provide can be used  in various 

ways

• Profile - Age, gender, education….
• Display 3rd party ads
• Use your interest information to 

• Play a certain game
• Join a group
• Add someone as a friend

• There are many ways your personal information can be used 
legally = read Facebook’s privacy policy)



LinkedIn



LinkedIn
• Focus on business

• Many of us aren’t looing for jobs; it’s a great way to keep track 
of former co-workers

• Membership is free – Premium $29.99 to $99.95 per month
• Designed for job hunters, business networking, sales 

professionals



LinkedIn
• Profile page

• Intro
• Personal information overview

• Online business card

• Highlights
• Mutual connections
• Did you graduate from the same school

• Contact Info
• Links to personal website or blog
• Public email address / phone number



LinkedIn
• Activity

• Most recent work activity

• Experience
• List of current and previous employment
• Educational and volunteer experience

• Skills and Endorsements
• Specific professional skills
• Endorsements from others

• Recommendations
• Received or given to others



LinkedIn
• Interests

• Companies and groups you are following

• Picture
• Profiles with pictures get much more attention



Instagram



Instagram – Sharing Photos
• Mobile app for smartphone or tablet & a social network

• Much more popular among younger  users
• People in their 20s and 30s take a lot more photos and 

videos

• After you download and install the appropriate app
• Set up your user profile
• Link to your other social media accounts

• Photos and videos taken by friends appear in your Instagram 
feed



Instagram – Sharing Photos



Twitter



Twitter
• Twitter is a 'microblogging' system that allows you to send 

and receive short posts called tweets. 

• Keeping up with what’s going on in the world
• Tweets posted by others

• When you mention other Twitter users in your tweets 
• Name becomes clickable
• Clicking the name displays user’s Twitter profile summary

• Type an @ sign before their name; Twitter lists 
matching users



Twitter
• Twitter uses hashtags (#)  to function as key words

• Helps others find relevant tweets when searching for a 
certain topic

• Tweets usually include one or more hashtags

• 280 characters in a tweet

• Include up to 4 photos, a GIF, or a video in your  tweet

• Can add your location to a tweet



Twitter



Twitter



Pinterest



Pinterest
• Social network that mostly appeals to women

• Pinterest is all about images

• Site contains a collection of boards, like a virtual corkboard
• People share 

• People who follow you see your pins in their feeds
• You see their pins in yours
• Click or tap a pin links back to the web page for that image
• Read more info about the pin
• Get a detailed recipe or set of instructions



Pinterest
• Can save images of anything

• Clothing
• Furniture
• Recipes
• DIY projects



Pinterest



Nextdoor



Nextdoor
• Nextdoor is the neighborhood hub for connections and the 

exchange of helpful information, goods, and services. 



Nextdoor
• Nextdoor is the neighborhood hub for connections and the 

exchange of helpful information, goods, and services. 



Nextdoor



Nextdoor



Nextdoor



Resources
• My Social Media for Seniors, Michael 

Miller, 3rd Edition

• This is an AARP Real Possibilities book

• www.quepublishing.com/aarpbooks

• Total $19.70 via PayPal – they don’t ask if 
you are a member

• Except for the information about my FB 
page, all the info in this presentation is 
from this book

• I used the 1st edition to put together a 
Facebook and Twitter Saturday class for 
my adult ed students



Glossaries & Tutorials
• Facebook

https://sproutsocial.com/insights/facebook-terminology-glossary/

https://edu.gcfglobal.org/en/facebook101/

• Instagram

https://edu.gcfglobal.org/en/instagram

• Pinterest

https://adnalytics.io/blog/the-ultimate-pinterest-glossary/

https://edu.gcfglobal.org/en/pinterest



Resources
• Techboomers.com

• LinkedIn

https://edu.gcfglobal.org/en/linkedin/navigating-linkedin/1/

• Twitter

https://help.twitter.com/en/glossary

https://edu.gcfglobal.org/en/twitter




